Promotion effort
Social media currently has a significant influence on people of all ages, but mainly the middle-aged, who luckily are our target clients. Fly Water gym is going to use these platforms to promote our services and products. Instagram, YouTube, Twitter, LinkedIn, and Facebook are perfect platforms to display ourselves. For example, YouTube has advertisement services, and we can create accounts on all the media platforms for potential clients to reach us. On these platforms also are fitness influencers we can reach out to, to interest their followers with our services.
We'd also come up with client-friendly websites. Our websites first have to be appealing to our visitors. Also, the information on these websites would have to be correct and accurate and include all that a customer wants to know: the facilities offered, equipment, schedules, costs, and the benefits of their every experience. This eases the prospective client’s time to keep making calls and sending emails, or even giving up and going to other gyms’ websites. 
Besides, we will put up our services on fitness magazines and brochures reachable to our clients and even inform our clients on events, products, and services that might interest them through email or text messages. In agreement, we can come up with offers on our various services, for example, we can encourage new clients to keep coming by charging the price of one month for two months the continuously keep coming. We can also have a percentage of our clients’ charges cut when they bring new clients.
Distribution strategy
Distribution of our equipment will be to all major stores in all major cities. Online orders and deliveries will also be availed to clients who do not have time to reach the stores. We will also aim to reduce the intermediaries, so the prices are affordable to our customers, and the deliveries are on time.
